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Arnaud Gallet is named
Director of Paris Retail Week

The 4th edition of Paris Retail Week will be held from 10 to 12 September
2018 at Paris expo Porte de Versailles. Over the years, Paris Retail Week
has become a reference for all professionals of the sector. Once again this
year, it will offer talks by national and international speakers, inspiring
keynotes, practical workshops and disruptive innovations. Arnaud Gallet
is the new Director of Paris Retail Week.
A career devoted to retail and digital
With more than 10 years of experience in communication and
marketing in internet media and e-commerce (Yahoo!, Pixmania),
Arnaud Gallet joined the Comexposium group 6 years ago to manage
communication and content for the E-Marketing and E-Commerce
Paris trade fairs, before his colocation with Equipmag during the
creation of Paris Retail Week. With a passion for the digital, he
launched Digital Marketing One to One in 2014, which was renamed
iMedia Brand Summit France in 2016 in a logic of global branding.
Since March 2018, Arnaud Gallet has been Director of Paris Retail
Week and Director of iMedia Brand Summit France.

"I am delighted to take over the management of the Paris Retail Week trade fair. I was lucky to be
able to participate in the launch of this event, which has become the European meeting place for
experiential and connected commerce. With the entire team, we intend to continue this momentum by
offering visitors and exhibitors an event with ever-increasing quality and one that is in step with the
trends in the sector", said Arnaud Gallet. "Each edition thus has a main theme on which we base
the content of our conferences. This year will be devoted to the notion of Smart Phygital."

Paris Retail Week, the essential meeting place, and Smart Phygital
In a context in which the omni-channel approach has become standard, there are no more barriers
between on-line and off-line. The customer experience is a reality everywhere and at any time. Hence
the growing importance of magnifying this experience by injecting intelligence into all points of
contact. IoT, robotics, virtual and augmented reality and automation create a link between all the
emerging tools and innovations and enable the fusion of on- and off-line experiences.
Thanks to the IoT, the shop becomes intelligent both to offer service and to recover and process data.
Layout and scenography will give rise to a new environment to enhance the sensory and immersive
experience. Data, artificial intelligence and bots help to fluidify the online purchasing path, while
virtual and augmented reality and "mobile only" bring these two worlds together.

Today, retail is SMART. It apprehends and grasps artificial intelligence in an effort to constantly
improve the customer experience. It marries (at last!) the on- and off-line and heralds the arrival of
the Phygital. Thus, the 2018 edition of Paris Retail Week will focus on Smart Phygital: the
final phase of the union of shops and digital.

"The 2018 edition will gather together all the suppliers offering retail and e-retail visitors a 360°
palette of solutions. Startups will also be well represented, with a dedicated area and players like
French Tech, Picom, or Le Club du Commerce Connecté.
We will also accelerate the internationalisation of the fair with an increasing number of professionals,
notably from Europe and the United States, and the conferences will deliver exceptional content, with
top-level French and international speakers. Our Paris Retail Awards will highlight the most innovative
solutions of the year. Finally, our Paris Retail Tours will provide the opportunity to leave the exhibition
centre to visit the most remarkable Parisian stores in terms of customer experience.
Retail is at a historic turning point and Paris Retail Week will reflect this vitality and provide a clear
view of the present offer. I will be very happy to welcome all visitors to this 4 th edition", concluded
Arnaud Gallet, Director of Paris Retail Week.
About COMEXPOSIUM:
The COMEXPOSIUM Group, one of the world leaders in event organisation, is involved in more than 170 BtoC
and BtoB events, covering 11 different sectors of activity such as food, agriculture, fashion, security,
construction, high-tech, optics and transport. Comexposium hosts 45,000 exhibitors and more than 3 million
visitors in 26 countries around the world. Comexposium is expanding globally with a presence in some thirty
countries: Algeria, Argentina, Australia, Belgium, Brazil, Canada, China, Germany, India, Indonesia, Italy, Japan,
Korea, Monaco, the Netherlands, New Zealand, the Philippines, Qatar, Russia, Singapore, Spain, Thailand,
Turkey, the United Arab Emirates, the United Kingdom and the United States.
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PARIS RETAIL WEEK #ParisRetailWeek
10 to 12 September 2018
Paris expo Porte de Versailles – Pavilion 1
800 exhibitors – 40,000 professionals
350 top speakers - 3 store tours- 11 awards
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